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ABSTRACT: With a wide range of options for investment, development, and wealth creation, the real estate industry 
is vital to a nation's economic progress. The purpose of this study is to investigate and evaluate different market tactics 
used by real estate companies to obtain a competitive advantage in a sector that is changing quickly. The research 
focuses on understanding major marketing approaches, including branding, digital marketing, customer relationship 
management (CRM), and price strategies. It also looks at how outside variables like the state of the economy, 
governmental laws, and technological developments affect these tactics. This study aims to offer insights into 
successful marketing techniques that can raise profitability and customer satisfaction in the real estate industry by 
examining the body of existing literature and examining the tactics of well-known real estate companies. 
 

I. INTRODUCTION 

 

Overview of Real Estate Sector 

The purchasing, selling, leasing, and development of residential, commercial, and industrial properties make up the real 
estate industry, which is a substantial portion of the economy. Developers, investors, brokers, buyers, and government 
officials are among the many stakeholders involved. The industry is essential to economic expansion, infrastructure 
development, and urbanization. Its rapid expansion and change throughout time have been fueled by factors like 
population growth, income growth, technical advancements, and shifting customer preferences. 
 

Importance of Market Strategies in Real Estate 

In the real estate industry, marketing strategies play a critical role in attracting potential clients, establishing a strong 
brand image, and maintaining competitiveness. Effective marketing facilitates clear communication of property 
features, improves customer interaction, and fosters long-term relationships. As digital platforms gain significance, 
online marketing, social media engagement, and data analytics have become essential components of marketing efforts. 
Properly designed marketing strategies allow real estate firms to effectively target the right audience, minimize costs, 
and enhance both sales performance and profitability [1], [2], [7], [14]. 
 

Objectives of the Study 

1. To investigate various marketing strategies utilized by real estate companies to attract customers and enhance 
their market presence [1], [3]. 

2. To compare the effectiveness of digital marketing methods with traditional marketing techniques in the real 
estate sector [2], [7]. 

3. To identify the challenges faced by real estate companies while implementing marketing strategies, including 
technological, economic, and customer-related issues [9], [14]. 

4. To evaluate competitive strategies adopted by leading real estate firms for maintaining a competitive edge in 
the industry [5], [10]. 

5. To recommend effective marketing approaches that can help real estate companies expand their market reach 
and achieve financial growth [6], [18]. 

 

II. SCOPE AND LIMITATIONS 

Scope: 
• The study focuses on marketing strategies used in the real estate sector, including traditional and digital 

marketing techniques. 
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• It covers competitive strategies adopted by major real estate firms in attracting customers and enhancing sales. 
• The research emphasizes trends and innovations in marketing within the real estate industry. 

 

Limitations: 
• Limited availability of primary data from real estate companies. 
• The study may be restricted to a particular geographical area or segment of the real estate market. 
• Time constraints may affect the depth of the analysis. 

 

Definition of Marketing Strategies 

Marketing strategies are the plans and actions designed to promote and sell products or services effectively. In the real 
estate sector, marketing strategies involve identifying target markets, understanding customer needs, promoting 
properties, establishing a brand image, and employing various techniques to enhance sales and customer satisfaction. 
The primary goal is to create a competitive advantage by differentiating the firm's offerings from those of its 
competitors. 
 

III. HISTORICAL PERSPECTIVE OF REAL ESTATE MARKETING 

 

Over time, there has been a tremendous evolution in the real estate marketing scene.  
• Conventional Era (before to the 2000s): reliance on direct marketing, billboards, television advertisements, pamphlets, 
and print media. Word-of-mouth and personal networks were very important. 
 

• The Digital Transition (2000s–present): As the internet grew, real estate companies started utilizing online marketing 
resources such websites, email marketing, and online real estate listings.  
 

• Modern Era (2010s–present): Marketing strategies have changed with the introduction of social media, SEO, paid 
advertising, mobile apps, virtual tours, and data analytics. The promotion of real estate is now dominated by digital 
marketing.  
 

Theoretical Framework 

1. The Marketing Mix (Four Ps) 

o Product: Different types of real estate properties, including commercial, industrial, and residential 

options [6]. 

o Price: Various pricing strategies, financing options, and affordability considerations [3]. 

o Location: Factors related to visibility, accessibility, and geographical appeal [6]. 

o Promotion: Use of advertising, public relations, online marketing, and sales promotions to attract 

clients [4]. 

 

2. Porter's Five Forces Analysis 

o Competitive Rivalry: The intense competition within the real estate market due to multiple players 

vying for market share [5]. 

o Threat of New Entrants: Entry barriers such as brand reputation, legal requirements, and high 

financial investments [5]. 

o Buyers' Bargaining Power: Increased customer demand for better services and transparency in 

dealings [14]. 

o Supplier Bargaining Power: Limited influence from suppliers, but essential for construction materials 

and technological services [15]. 

o Risk of Substitutes: Limited substitutes within the real estate sector, although alternative investment 

options like REITs (Real Estate Investment Trusts) are available [5]. 

3. SWOT Analysis 

o Strengths: Established reputation, vast property portfolios, digital presence. 
o Weaknesses: High dependency on economic conditions, limited market reach. 
o Opportunities: Expansion through digital platforms, emerging markets. 
o Threats: Economic downturns, regulatory changes, rising competition. 
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Review of Relevant Studies on Real Estate Marketing Strategies 

Numerous studies have emphasized the importance of real estate marketing strategies:  
Keller (2013) emphasized the value of consumer loyalty and brand development in real estate marketing. 
• Smith & Jones (2016): In the real estate industry, they compared digital and traditional marketing strategies and 
discovered that online marketing provides a higher return on investment.  
 

• Brown & Wilson (2019): Talked about the increasing significance of SEO and social media marketing in raising 
property awareness and drawing in potential purchasers.  
• Patel (2021): Emphasized how CRM solutions may be used for more individualized marketing and better customer 
service.  
 

IV. RESEARCH METHODOLOGY 

 

Research Design (Descriptive/Analytical) 
The research follows a descriptive and analytical design. It aims to describe the current marketing strategies used in the 
real estate sector and analyze their effectiveness. The study also involves comparing strategies used by different firms 
and identifying trends and challenges. 
 

Data Collection Methods 

1. Primary Data:  
o Surveys and interviews with marketing professionals from real estate companies. 
o Questionnaires distributed to customers to understand their preferences. 

 

2. Secondary Data:  
o Journals, articles, research papers, industry reports, and official websites of real estate firms. 
o Case studies of successful marketing campaigns. 

 

Sampling Techniques 

• Non-Probability Sampling: Convenience and judgmental sampling to collect data from real estate 
professionals and customers. 

• Sample Size: A reasonable sample size of 50-100 respondents for primary data collection. 
 

Data Analysis Tools 

• The use of descriptive statistics (mean, median, and mode) to examine survey data.  
• Comparative analysis to assess various marketing tactics. 
• Porter's Five Forces Model and SWOT analysis for assessing an industry  
 

V. ANALYSIS OF MARKET STRATEGIES 

 

Traditional Marketing Strategies 

• Print media: Newspapers, magazines, brochures. 
• Billboards and hoardings: Outdoor advertising in strategic locations. 
• Events and exhibitions: Property expos, open house events, and seminars. 

 

Digital Marketing Strategies 

• Social Media Marketing: Promoting properties through platforms like Facebook, Instagram, LinkedIn, and 
YouTube. 

• Search Engine Optimization (SEO): Improving website visibility through keywords and quality content. 
• Content Marketing: Blogs, videos, newsletters, and case studies to engage potential buyers. 
• Email Marketing: Personalized communication and follow-ups with potential clients. 

 

Direct Marketing & Relationship Marketing 



 

© 2025 IJMRSET | Volume 8, Issue 3, March 2025|                                      DOI:10.15680/IJMRSET.2025.0803097 

 

IJMRSET © 2025                                                    |     An ISO 9001:2008 Certified Journal   |                                                  1956 

• Personalized communication with potential buyers through calls, emails, and messages. 
• Building long-term relationships by providing quality services and after-sales support. 

Comparative Analysis of Strategies Used by Major Real Estate Firms 

• Comparing marketing strategies of top firms like DLF, Godrej Properties, and Prestige Estates. 
• Evaluating the effectiveness of their digital and traditional marketing approaches. 
• Identifying unique strategies that have provided a competitive advantage. 

 

VI. FINDINGS AND DISCUSSIONS 

 

Effectiveness of Various Marketing Strategies 

• Digital marketing offers higher reach and better ROI compared to traditional methods. 
• Social media marketing is highly effective for brand building and customer engagement. 

 

Trends and Innovations in Real Estate Marketing 

• Increasing use of virtual tours, CRM systems, and AI-driven marketing tools. 
• Adoption of influencer marketing and targeted advertising on digital platforms. 

 

Challenges Faced by Real Estate Firms in Marketing 

• High competition in the market. 
• Rapidly changing customer preferences. 
• Balancing digital and traditional marketing efforts. 

 

Competitive Strategies of Major Players 

• Use of personalized marketing and data analytics to enhance customer experiences. 
• Integrating digital marketing with offline marketing strategies for maximum impact. 

 

VII. CONCLUSION AND RECOMMENDATIONS 

 

Summary of Key Findings 

• Digital marketing has become essential for real estate firms to attract customers and enhance brand visibility. 
• Traditional marketing methods are still relevant for local advertising and direct customer engagement. 
• Companies adopting a mixed marketing strategy are more successful in achieving their goals. 

 

Recommendations for Effective Marketing Strategies 

1. Increase focus on SEO, social media marketing, and content marketing. 
2. Utilize CRM systems and AI tools for personalized marketing. 
3. Develop integrated marketing strategies combining digital and traditional methods. 

 

Future Scope of Study 

• Exploring the impact of emerging technologies like AI, AR/VR, and blockchain in real estate marketing. 
• Analyzing customer preferences in different segments of the real estate market. 

 

 

 

 

 

 

 

 

 

 

 

 



 

© 2025 IJMRSET | Volume 8, Issue 3, March 2025|                                      DOI:10.15680/IJMRSET.2025.0803097 

 

IJMRSET © 2025                                                    |     An ISO 9001:2008 Certified Journal   |                                                  1957 

Real Estate Growing in India. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VIII. CONCLUSION 

 

The real estate sector has seen significant shifts in marketing strategies over the years, transitioning from traditional 
methods to a more digital and data-driven approach. While traditional marketing techniques like print media and events 
remain relevant for local advertising and direct engagement, digital marketing strategies have proven to be more 
effective in reaching a broader audience and enhancing customer interaction. 
 

Firms that successfully integrate digital marketing with traditional methods, leveraging tools like SEO, social media, 
CRM systems, and AI, achieve a better return on investment and improved customer satisfaction. The increasing 
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adoption of virtual tours, influencer marketing, and personalized communication highlights the industry's adaptation to 
evolving consumer preferences. 
 

For future growth and competitiveness, real estate firms must continue to innovate their marketing strategies, explore 
emerging technologies, and tailor their approaches to meet the diverse needs of their target audience. 
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